
Introduction to Visual Rhetoric 



Why is Visual Rhetoric Important? 

• Become sophisticated readers and interpreters of visual culture 

• Learn how to create and deploy visual arguments 



What is Visual Rhetoric? 

• Visual: 1) cultural practices of seeing and looking, 2) artifacts 

produced in diverse communicative forms and media 

• Rhetoric: the art of persuasion 

 

Visual Rhetoric: analyzing how primarily visual artifacts 

communicate meaning or advance arguments, which are made 

meaningful through culturally derived ways of looking and seeing,  

and seek to influence diverse publics 

 



How to study visual rhetoric? 

• Draws from study of textual rhetoric: logos, ethos, pathos 

• Also need to consider unique visual aspect (color, pacing, etc) 

 

• Conduct your analysis along these points: 

Production of Artifact 

The Artifact 

Circulation of Artifact 



 



Production 

• What was the historical and social context in which the visual 

was created? 

• Was there a significant event in that time period? 

• Who created the visual? Who for?  

• How was the visual created?  

 



The Artifact 

• What is the genre? 

• How is this artifact related to other artifacts? 

• What is its intended effect on the audience? 

The type of artifact will determine how your analysis proceeds 

 

Photograph: use of color, camera angle, orientation of 
subjects/objects, setting 

Film: composition, framing, narrative, mise-en-scene, sound 

 

How do these visual aspects create a persuasive argument using 
ethos, pathos, logos? 



Circulation 

• Where was the artifact published? 

• How was the artifact received among its audience? 

• How was the artifact interpreted? 

 

 



To Begin 

• Start by looking at Details 

What do you see (literally) in the artifact? How are objects, 

people, things depicted? What are they doing? How are they 

posing/posed? What type of space does the artifact show? Where 

does the eye rest? 

 

• Moving from Description to Analysis 

Look at specific visual effects and thinking about their intended 

effect on the audience 


